COMMUNICATION

COMMUNICATING SUSTAINABLE DEVELOPMENT

More than 10 years after Rio, the concept of sustainable development is met by wide agreement in Europe – if you ask for agreement about the inherent topics. At the same time, serious surveys tell us that 95% of the world population does not know the term “Sustainable Development” and that they have never heard anything about the principle of sustainability. Thus communication strategies seem to be important. In that case study you should evaluate existing strategies and find strengths and weaknesses of such strategies.
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